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HOW TO MAKE THE MOST OF THESE
TASTY (LOCAL) SPIRITS. rs.47

EVERYTHING YOU NEED FOR YOUR
BAR AT HOME.

COOL THINGS FOR YOUR VEHICLE.

WHY “BROTOX" HAS BECOME
S0 MAINSTREAM.

MOUNTAINSIDE DRINKING NEVER LOOKED S0 G00B! = o
CHECK OUT THESE COMFORTABLE CLOTHES—PERFECT 8 \!l\
FOR THE COOLER MONTHS IN COLORADO. P60 | yi, )

TIME TO DRINK: TOP BREWERIES T0 VISIT WITH YOUR BUDS. rs.6 / \
WHAT A BALLER: WE SPOKE TO THE BRONCOS’ NEW PICK, AJ BOUYE. b 4 , }\
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Raising the bar

When it comes to style and innova-
tion, the Feehan brothers have set
the bar high. “My brother Wade and
| focused on sunglasses very early
on because of the great opportunity
we saw to create something better,
and that’s what we strive to do every
day,” says Chase Feehan, co-founder
oiacliSieseman Co. “As a CU
Boulder alum, Wade had roots in the
Denver area and the flourishing Den-
ver startup community made it the
perfect place for us to start the com-
pany.” Their company, Jack Stegeman,
pays tribute to the classics—designs
that have defined style for genera-
tions and continue to remain at the
forefront of the eyewear industry. All
of their frames are handcrafted from
the best materials, including Italian ac-
etates and German-engineered hinges,
and come with two-year protection.
They also let you “try before you
buy” so you can enjoy the finer things
hassle-free—making Jack Stegeman
different than other brands in the sun-
glasses industry. —Kerrie Lee Brown

L. jackstegeman.com

' HIGH QUALITY Sunglasses available for
men and women. Prices vary from $175 to
$185 depending on style.
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